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Territorial |Population PIB Per
Country Extention
apita US$
Costa Rica 2610
El Salvador 1610
Guatemala 1340
Honduras 600
Nicaragua 380
Panama 2750
TOTAL / AVERAGE 500,158 33.86 1548




PRODUCTION| PERCAPITA | EXPORTS
COUNTRY MT CONSUMPTION ™ YIELD
(Raw Value) KG. (Raw Value)

CostaRica | 38 ),000 215
El Salvador 754 210
Guatemala | 1,8 387 g3
Honduras 195
Nicaragua : 04,066 %15
Panama 162,000 31 34,690 219
TOTAL / AVERAGE| 3,616,015 38 1,906,427 214




KOREA
EGIPT 30{00% S 1 C — » — -
ECUADOR 16% C/QJ\/J 2 ZaNiIp\ J:)Q J QJ_' JJ\./JJ_)QJ_) r
0 =1 o
R m— s ARIFES IN VARIOUS
ARGENTINA 23% o6 | ) [
. 550, COUNTRIES
PERU 35%
BELICE 40%
EL SALVADOR 40%
HONDURAS 40%
RUSSIA 45%
CHILE 48%
COSTA RICA 49%
BELGIUM 52%
NICARAGUA — 55%
s ] 58%
]
SWEDEN 70%
-
HUNGARY 72%
]
AVERAGE 92%
]
TURKEY 140%
A — 156%
MEXICO 240%
EU-15 T — 273%
SPAIN I —— 275%
|
GERMANY — 283%
- | 401%
&% 5(;% 106% 156% 206% 256% SOL)% 356% 406% 450%

SOURCE: Guatemalan Embassies



CONSUMER PRICESFOR WHITE SUGAR IN VARIOUS COUNTRIES
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GOALS AND CHALLENGES

 MARKET ACCESS
« ERRADICA IES THAT
DISTO ADE
. REAPI FOR OUR
GENUINE NESSS

* DIVERSIFICATION INTO AREAS THAT
BRING VALUE —ADDED



STRATEGIES TO FACE CHALLENGES AND
ACHIEVE GOALS

e DEVELOPING AND STRENGTHENING
STR CES
* REAPING M FITS FROM
INTERNATIONA TIATIONS AND

* A G
« OPEN AND STRAIGHTFORWARD
COMMUNICATIONS WITH INTERESTED AND
RELEVANT PARTIES



THE DOHA ROUND — WORLD TRADE
ORGANIZATION (WTO)

 INMEDIATE D PROMPT
PHASE-O UBSIDIES
* SIGNIFI NS AND

PROGRESSI OF TRADE -
DISTORT YMENTS
 ENHACEMENT OF MARKET ACCESS



FREE TRADE AREA OF THE AMERICAS

(FTAA)
« CONSOLIDATION OF THE AMERICAS AS AN
EXPORT E ZONE
* DISMANTLING PPORT THAT
DI £
» ENHACEM T ACCESS
» MECHANISMS THER TRADE
POLICIES THAT DISTORT AGRICULTURAL

TRADE, SUCH AS STRATEGIC
INTENTIONAL CURRENCY DEVALUATIONS



REGIONAL AND BILATERAL TRADE
AGREEMENTS (FTAS)

 REMOVAL OF STATE INTERVENTION IN

e LARGEST M POSSIBLE,

BOTH FOR ED SUGAR,
AS WELL NTAINING
PRO NOL

« DEVELOPMENT OF STRATEGIC
ALLIANCES TO ADDRESS PRIORITY
ISSUES IN INTERNATIONAL FORA



	

